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This article discusses the effects of non-recurring profits and losses on state-
ment users’ decision-making processes from the perspective of securities ana-
lysts. We examine the relationship between analysts’ forecast revisions and
firms’ non-recurring earnings. We find that 1) non-recurring gains and losses
can influence analysts’ earnings forecast revision; 2) compared with non-
recurring items resulting from policy changes, analysts are more concerned
about those attributed to changes in business scope; 3) if listed companies
use non-recurring items to turn losses into gains during earnings management,
it will weaken the effects of non-recurring items on analysts’ earnings forecast
revision. The results suggest that non-recurring items that result from changes
in business scope incorporate information that users need for the future oper-
ation of the business. This article verifies the information relevance of non-
recurring items and provides evidence for the necessity of non-recurring item
disclosure.
� 2017 Sun Yat-sen University. Production and hosting by Elsevier B.V. This
is an open access article under the CC BY-NC-ND license (http://creativecom-

mons.org/licenses/by-nc-nd/4.0/).
1. Introduction

This paper examines the effect of the disclosure of non-recurring items and their characteristics on analysts’
forecast revisions. Unlike earnings generated from continuous operation, non-recurring items are one-time
and contingent. The CSRC announcement ‘‘Explanatory Announcement No. 1 of Corporate Information
Disclosure on Public Issuance of Securities - Non-recurring items (2008)” defines non-recurring items as
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‘‘earnings from transactions and events which are not directly related to normal business, or related to normal
business but influence statement users’ decisions in the corporation’s business performance and profitability
due to its special nature and contingency.” Questions arise from this: do the non-recurring items influence
statement users’ value judgments, and if so, how?

The literature has mainly focused on whether non-recurring items can be used to manipulate corporate
earnings (Jaggi and Baydoun, 2001; McVay, 2006). In terms of the role non-recurring items played in state-
ment users’ decisions, research has mainly focused on the correlation between non-recurring items and stock
price. Some researchers hold the view that the information involved lacks consistency. In that case, non-
recurring items have no incremental information for the capital market (Nichols, 1973; Ramakrishnan and
Thomas, l998; Castagna and Matolcsy, 1989). Yang (2008) and Cready (2010) discovered that various non-
recurring items differed in consistency, which brought differences in value relevance.

Using analysts’ forecast revisions as proxy for the information process outcome, this paper investigates the
effect of non-recurring items on statement users’ decision-making processes. As a group of statement users
who possess professional knowledge, securities analysts predict the corporation’s future earnings level and
provide investment advice. If non-recurring items are one-time, contingent and have no influence on the cor-
poration’s future profitability, analysts will not revise future earnings forecasts. However, if non-recurring
items contain information about the corporation’s future earnings changes, the analyst will revise earnings
forecasts accordingly.

This paper uses Chinese A-stock companies in the Shenzhen and Shanghai security markets from 2009 to
2013 as a research sample to investigate the relationship between non-recurring items and analysts’ forecast
revisions. The empirical results suggest the following. (1) Analysts revise earnings forecast upwards when
non-recurring gains occur, and do not revise earnings forecasts when non-recurring losses occur. The revision
is asymmetric. (2) Due to changes in business scope, non-recurring items incorporate more information for
analysts to revise earnings forecasts than other items. (3) When listed companies use non-recurring items to
turn losses into gains for earnings management, analysts can see through this manipulation and revise the
forecasts downward.

We conclude that non-recurring items incorporate information about corporate future earnings, but non-
recurring items of different types and from different sources have different effects on analysts’ earnings forecast
revision. Therefore, disclosure of non-recurring items is consistent with the requirements of statement users.
This paper also provides empirical evidence for the further improvement of methods for disclosing non-
recurring items.

The remainder of the paper is organized as follows. Section 2 provides the institutional background, liter-
ature review and development of hypotheses. Section 3 describes our data and empirical methodology. Sec-
tion 4 reports the empirical results and analyses. Section 5 concludes the paper.

2. Institutional background and theoretical analysis

2.1. Institutional background

Accounting theory holds that there are differences between recurring items and non-recurring items, and
countries disagree on how to disclose non-recurring items. The U.S. Financial Accounting Standards Board
(FASB) requires companies to recognize non-recurring items based on their business scope. In contrast, the
accounting standard for non-recurring items in China is more standardized and consistent. In 1999, the CSRC
clarified the concept and disclosure requirements of non-recurring items for the first time, and it has subse-
quently adjusted the definition of non-recurring items and disclosure requirements for several items.

In terms of items included, the CSRC first defined specific items of non-recurring gains and losses in 2001,
which were divided into identified items and presumed items. In 2004, the CSRC canceled the classification
and adjusted the specific items of non-recurring gains and losses. In 2007, the CSRC removed three obsolete
items and added certain items such as net profit of subsidiaries under common control for the current period
from the beginning to the merger date, restructuring costs such as employee resettlement expenses and inte-
gration costs, and gains and losses arising from estimated liabilities unrelated to the company’s main business.
Meanwhile, the CSRC adjusted the scope of items such as asset disposal income, government subsidies, asset
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consumption, non-monetary exchange profit and loss and other items. In 2008, further items were defined as
non-recurring items, including gains and losses from financial assets or liabilities held for trading, and gains
and losses on disposal of financial assets or liabilities held for trading and financial assets held for sale.

Although items included in non-recurring profits or losses can vary according to regulations, listed com-
pany disclosures of non-recurring items are highly comparable within the same accounting period and there
is little possibility of manual adjustment. Information disclosure of endogenous issues can be well controlled in
an investigation of the economic consequences of non-recurring items.

2.2. Literature review

A considerable body of research focuses on whether non-recurring items (as part of earnings) are a means
of earnings management. According to Craig and Walsh (1989), Beattie and Brown (1994), Lin and wei (2000)
and McVay (2006), non-recurring items are an effective means of earnings management. This practice is more
common in unprofitable and low-profit companies that are eager to turn losses into gains (Wang and Jiawei,
2008; Meng and Wang, 2010).

However, there is no consensus on whether non-recurring items have value-relevance. Some researchers
have suggested that non-recurring items have low value relevance because they provide non-continuous infor-
mation and little incremental information for capital markets (Ramakrishnan and Thomas, l998; Castagna
and Matolcsy, 1989; Strong and Walker, 1993). Cready (2010) found that frequently occurring non-
recurring items have a certain degree of continuity and value relevance. As disclosure frequency of non-
recurring items in previous quarters increases, the continuity and value relevance increases. The value rele-
vance of non-recurring items will decrease with the decline in continuity, while the quality of accounting infor-
mation will be improved and earnings management will be curbed if regulators expand the definition of non-
recurring items (Mu, 2005). In addition, the market reacts differently to non-recurring items, which means that
investors exploit information incorporated in non-recurring items when they make decisions (Meng and
Wang, 2010).

Although stock price is an important index of value relevance in accounting information research, as a syn-
thetic index it is affected by profitability and earnings volatility. One-time and contingent non-recurring items
affect the level and volatility of earnings. The direction and magnitude of its effect on stock prices are
unknown. Therefore, it is not necessarily reasonable to evaluate the decision usefulness of non-recurring items
in terms of stock price relevance.

2.3. Theoretical analysis

Securities analysts provide investment advice on stocks based on their forecast of company profitability.
Compared to with normal investors, securities analysts place more emphasis on the company’s future prof-
itability and underlying business reasons. Accounting information quality affects an analyst’s earnings fore-
cast, including earnings forecast error, volatility and revision (Gleason and Lee, 2003; Ivkovic and
Jegadeesh, 2004; Beyer, 2008; Brown and Rozeff, 1979; Dowen, 1989; Clement et al., 2011). It is difficult
for analysts to predict companies’ non-recurring items, but the question of whether analysts care about the
disclosure of non-recurring items and make revisions accordingly requires further study.

Non-recurring items are one-time and contingent. Analysts mainly base their earnings forecasts on the
company’s continuous business, so it is difficult to effectively forecast future non-recurring items in advance.
Given the features of non-recurring items (there is no relationship between the effect on current net profit and
on future company profitability), even a large number of non-recurring items that leads to significant devia-
tion in analysts’ earnings forecasts will not change analysts’ judgments of companies’ future operating ability
and profitability. Therefore, there is no relationship between non-recurring items and analysts’ earnings fore-
casts. We thus have an irrelevance hypothesis.

However, non-recurring items arising from part of the business are not entirely contingent or one-time.
Unlike continuing business, non-recurring items do not have long-term effects, but some non-recurring items
such as those arising from corporate restructuring could have a relatively longer period of influence than
actual contingent events. The influence of restructuring on book earnings is one-time, but restructuring might
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lead to a change in the nature of the business, which probably causes long-term effects on future earnings.
When forecasting future earnings, analysts need to take business transformation and modification into con-
sideration and revise earnings forecasts accordingly. If companies obtain positive non-recurring items through
such business, this will lead to an increase in future earnings (asset restructuring, government subsidies, tax
preferences and so on) or a reduction in future costs (gains on debt restructuring), which improves companies’
future profitability and operating cash flow, thus increasing future earnings.

We emphasize that non-recurring items will not affect analysts’ earnings forecasts and revisions if analysts
are not concerned about them. However, if analysts do care about non-recurring items, even though they usu-
ally just need to arrive at the total net profit, they will revise earnings forecasts accordingly based on the sus-
tainable effects of the non-recurring items. Therefore, analysts will revise earnings forecasts upward when
there is a larger amount of non-recurring items, so we arrive at an effective attention hypothesis. We thus pro-
pose a pair of competitive hypotheses as follows.

H1a. There is no relationship between non-recurring items and analysts’ earnings forecasts. (Irrelevance
Hypothesis)

H1b. The higher the non-recurring profits or losses, the higher the likelihood and degree that analysts will
revise earnings forecast upwards (Effective Attention Hypothesis). Furthermore, non-recurring items resulting
from changes in business scope will have greater influence on analysts’ earnings forecast revisions than other
items.

As noted earlier, non-recurring items are an important means for low profit companies to manage earnings
(Jaggi and Baydoun, 2001; McVay, 2006). If analysts believe that non-recurring items have no effect on com-
panies’ future earnings, they will not revise earnings forecasts even if companies use non-recurring items to
turn losses into gains. If analysts think that non-recurring items will change companies’ future earnings levels,
but at the same time are not interested in the non-recurring items’ implications for potential earnings manage-
ment, they will just revise earnings forecasts mechanically. In that case, the issue of whether non-recurring
items change companies’ profits will not cause changes to analysts’ earnings forecast revision.

If analysts pay attention to the number of non-recurring items and also analyze whether management
manipulates non-recurring items to embellish their financial statements, then the higher the likelihood of earn-
ings management in non-recurring items, the lower the likelihood that non-recurring gains or losses affect ana-
lysts’ future earnings forecasts. When listed companies use non-recurring items to turn losses into gains, due to
information asymmetry analysts might not be able to effectively identify which non-recurring items are rela-
tively persistent. The result of ‘‘adverse selection” is that analysts will pay little attention to non-recurring
items used to turn losses into gains when revising earnings forecasts, which will reduce the effect of non-
recurring items on their earnings forecast revision. Based on the discussion above, we propose the following
hypotheses:

H2a. There is no correlation between non-recurring items used to turn losses into gains and analysts’ earnings
forecast revisions (Irrelevance Hypothesis and Mechanicalness Hypothesis).

H2b. The higher the volume of non-recurring items used to turn losses into gains, the lower the upward revi-
sion of analysts’ earnings forecasts (Efficient Attention Hypothesis).
3. Research design

3.1. Sample and data

We select A-share listed companies in the Shenzhen and Shanghai stock markets from 2009 to 2013 as the
sample. Analysts’ earnings forecast revision data is obtained from the iFind database, and financial data is
obtained from the Wind and CSMAR databases. Out of the total of 4563 firm-year observations that are
available, we exclude extreme observations and those with missing values. We winsorize continuous variables
at the 1% level to reduce the influence of outliers.
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3.2. Models and variables

To begin, this paper examines whether non-recurring items have value relevance and whether they affect
analysts’ earnings forecast revision. Furthermore, we study whether analysts pay equal attention to non-
recurring gains and losses, and the extent to which different components of non-recurring items affect analysts’
earnings forecast revision. In addition, we examine whether analysts can see through the manipulation of non-
recurring items to turn losses into gains and revise their forecasts accordingly.

To examine the relationship between non-recurring items and analysts’ earnings forecast revision, model (1)
is used to test Hypothesis 1:
Fr EPS1it=Fr EPS2it ¼ a0 þ a1NRC PSit þ a2Sizeit þ a3DAit þ a4Growthit þ a5Fundholdit

þ a6P=Bit þ a7Riskit þ a8CHG EPSit þ a9RPLit þ eit ð1Þ
Fr_EPS1 and Fr_EPS2 are dependent variables in model (1). Fr_EPS1 refers to one-year analysts’ earnings
forecast revision, which equals analysts’ forecasts for EPS in the next fiscal year after the annual report, less
analysts’ forecasts for EPS in the next fiscal year before the annual report, and then divided by the absolute
value of analysts’ forecasts for EPS in the next fiscal year before the annual report. Fr_EPS2 refers to two-year
analysts’ earnings forecast revision, which equals analysts’ forecasts for EPS in the next two fiscal years after
the annual report, less analysts’ forecasts for EPS in the next two fiscal years before the annual report, and
then divided by the absolute value of analysts’ forecasts for EPS in the next two fiscal years before the annual
report. By using absolute value in the denominator, we can identify whether analysts revise earnings forecasts
upward or downward. The independent variable NRC_PS represents non-recurring items per share, which
equals non-recurring items disclosed in the annual report divided by net assets at the end of fiscal year.
The following variables are controlled in the model. Size refers to scale of assets, DA refers to the level of earn-
ings management, Growth is firm growth, Fundhold represents the proportion of fund holdings, PB is price-
book ratio, Risk refers to stock return volatility in the previous year, CHG_EPS is change in profitability, and
RPL (recurrent profit and loss) refers to recurring items.

Model (2) further analyzes the value relevance of non-recurring items by differentiating non-recurring items
into non-recurring profits and non-recurring losses and then examining whether analysts’ concern for non-
recurring profits and losses is symmetrical.
Fr EPS1it=Fr EPS2it ¼ a0 þ a1NEG NRCit þ a2POS NRCit þ a3Sizeit þ a4DAit þ a5Growthit

þ a6Fundholdit þ a7P=Bit þ a8Riskit þ a9CHG EPSit þ a10RPLit þ eit ð2Þ
The definitions of the dependent variables are the same as above. The independent variables are
NEG_NRC and POS_NRC. NEG_NRC refers to non-recurring losses per share. When non-recurring items
per share (NRC_PS) is negative, NEG_NRC is the same as NRC_PS, otherwise NEG_NRC is 0. POS_NRC
refers to non-recurring profits per share. When non-recurring items per share (NRC_PS) is positive,
POS_NRC is the same as NRC_PS, otherwise POS_NRC is 0. Control variables are the same as above.

Model (3) examines whether different components of non-recurring items incorporate different information,
which affects analysts’ earnings forecast revision differently. Non-recurring items are divided into three cate-
gories to examine the relationship between each category and analysts’ earnings forecast revision: non-
recurring items due to business scope changes, non-recurring items due to government policies, and other
non-recurring items.
Fr EPS1it=Fr EPS2it ¼ a0 þ a1Scopeit þ a2Governit þ a3Otherþ a4Sizeit þ a5DAit þ a6Growthit

þ a7Fundholdit þ a8P=Bit þ a9Riskit þ a10CHG EPSit þ a11RPLit þ eit ð3Þ



Table 1
Variable definitions.

Variables Descriptions

Dependent
variables

Fr_EPS1 (Analysts’ forecasts for EPS in the next fiscal year after the annual report – analysts’ forecasts for
EPS in the next fiscal year before the annual report)/
The absolute value of analysts’ forecasts for EPS in the next fiscal year

Fr_EPS2 (Analysts’ forecasts for EPS in the next two fiscal years after the annual report - analysts’ forecasts
for EPS in the next two fiscal years before the annual report)
The absolute value of analysts’ forecasts for EPS in the next two fiscal years before the annual report

Independent
variables

NRC_PS Non-recurring items disclosed in the annual report/net assets at the end of the fiscal year
NEG_NRC When non-recurring items per share (NRC_PS) is negative, NEG_NRC is the same as NRC_PS,

otherwise NEG_NRC is 0
POS_NRC When non-recurring items per share (NRC_PS) is positive, POS_NRC is the same as NRC_PS,

otherwise POS_NRC is 0
N2P Assuming that companies’ net profit is negative before deducting non-recurring items, if net profit

becomes positive after deducting non-recurring items, N2P is 1, otherwise N2P is 0
Scope Item 5 + item 9 + item 12 in non-recurring items/net assets at the end of the fiscal year
Govern Item 2 + item 3/net assets at the end of fiscal year
Other The sum of items other than those mentioned above/net assets at the end of the fiscal year

Control variables Size The natural logarithm of asset balance at the end of the fiscal year
DA Derived from the Jones Model
Growth Growth in sales compared to the previous year
Fundhold Fund shareholding ratio
PB Share price/net assets
Risk Stock return volatility of the previous year
CHG_EPS [Sales in year t/ sales in year (t-1) ] � 1
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The dependent variables in Model (3) are defined in the same way. Scope, the independent variable, refers
to non-recurring items due to changes in business scope, which equals the sum of item 5, item 9 and item 12 in
non-recurring items.1 Govern represents non-recurring items that result from government policies, which
equals the sum of item 2 and item 3. Other refers to other non-recurring items, which is equal to the sum
of those items not mentioned above. Control variables are the same as those in Model (1).

Model (4) is used to test Hypothesis 2—that is, whether analysts can see through the manipulation and then
revise the forecasts downward when companies use non-recurring items to turn losses into gains. In Model (4),
we add the interaction variable between extraordinary profit (or loss) and the dummy variable N2P to capture
the weakening effect.
1 Th
Explan
numbe
Fr EPS1it=Fr EPS2it ¼ a0 þ a1NRC PSit þ a2N2Pit þ a3NRC PSit �N2Pit þ a4Sizeit þ a5DAit

þ a6Growthit þ a7Fundholdit þ a8P=Bit þ a9Riskit þ a10CHG EPSit

þ a11RPLit þ eit ð4Þ

The definitions of the dependent variables in Model (4) are the same as above. N2P is a dummy variable

that equals one if the company just turns the negative earnings to positive and equals zero otherwise. Assum-
ing that companies’ net profit is negative before deducting non-recurring items, if net profit becomes positive
after deducting non-recurring items, N2P is 1 or 0. NRC_PS represents non-recurring items per share, which
equals non-recurring items disclosed in the annual report divided by net assets at the end of the fiscal year. All
variables except N2P are divided by net assets at the end of the fiscal year. Control variables are the same as
those in Model (1).

All of the variable definitions are summarized in Table 1.
is definition of non-recurring items is from the China Securities Regulatory Commission Announcement [2008] No. 43),
atory Announcement No. 1 on Information Disclosure for Companies Offering Their Securities to the Public. Item classification
rs are derived from the Wind database classification of non-recurring items of profit and loss.
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4. Empirical results

4.1. Descriptive statistics

Table 2 provides descriptive statistics for the variables used in the regression analysis. It shows that one-
year analysts’ earnings forecast revision (Fr_EPS1) has a mean (median) of �0.284 (�0.013), which means
that analysts’ overall earnings forecast revisions are downward. Two-year analysts’ earnings forecast revision
(Fr_EPS2) has a mean (median) of �0.495 (�0.013), indicating that a downward trend exists in analysts’ two-
year earnings forecast revision and there are considerable differences between analysts’ one-year earnings fore-
cast revision (Fr_EPS1) and analysts’ two-year earnings forecast revision (Fr_EPS2).

In addition, NRC_PS has a mean of �0.4951, which means that overall net extraordinary profit is positive
and accounts for 6.48% of net assets. POS_NRC has a mean of 0.0676 and NEG_NRC has a mean of
�0.0023, indicating that in listed companies, average extraordinary gains are much larger than average
extraordinary losses.

For each kind of non-recurring items, Scope has a mean of 0.03, which means that non-recurring items due
to changes in business scope account for 3% of equity, while Govern has a mean of 0.0374, indicating that
non-recurring items that result from government policies account for 3.74%. Of the two scenarios where
non-recurring items change companies’ earnings (from negative to positive, or positive to negative), the latter
rarely happens, while 7% of companies use non-recurring items to turn losses into gains. For control variables,
earnings management has a large variance, suggesting that earnings management of listed companies is differ-
ent in scale. Variances of the remaining control variables are low, indicating that those control variables are
less discrete in the sample.

4.2. Empirical results

Table 3 shows regression results for Hypothesis 1, where Fr_EPS1 is analysts’ one-year earnings forecast
revision and Fr_EPS2 is analysts’ two-year earnings forecast revision. The independent variable NRC_PS
measures non-recurring gains or losses per share and heteroscedasticity is controlled during the regression pro-
cess. If the coefficient of NRC_PS is positive, then there is relevance between disclosure of non-recurring items
and analysts’ earnings forecast revision: non-recurring items incorporate incremental information and analysts
absorb it.
Table 2
Descriptive statistics.

Variable Obs Mean Std. Dev. Min Q1 Median Q3 Max

Fr_EPS1 4306 �0.284 0.134 �0.480 �0.070 �0.013 0.005 0.583
Fr_EPS2 4306 �0.495 0.145 �0.495 �0.086 �0.013 0.009 0.613
NRC_PS 4306 0.065 0.101 �0.082 0.009 0.032 0.079 0.559
POS_NRC 4306 0.068 0.102 0.000 0.009 0.032 0.079 0.559
NEG_NRC 4306 �0.002 0.011 �0.089 0.000 0.000 0.000 0.000
N2P 4306 0.071 0.255 0.000 0.000 0.000 0.000 1.000
Scope 4306 0.030 0.014 �0.006 0.000 0.000 0.000 0.118
Govern 4306 0.037 0.050 0.000 0.006 0.020 0.046 0.282
Other 4306 0.020 0.065 �0.164 �0.004 0.002 0.022 0.513
DA 4306 �0.001 0.078 �0.204 �0.045 �0.004 0.036 0.293
Size 4306 22.444 1.267 19.894 21.536 22.268 23.311 26.027
Growth 4306 18.742 28.397 �48.872 2.779 15.047 30.299 128.037
Fundhold 4306 8.313 11.943 0.000 0.719 3.001 11.451 51.516
P/B 4306 3.042 2.332 0.000 1.546 2.351 3.734 15.260
Risk 4306 2.709 0.612 1.392 2.266 2.691 3.126 5.272
CHG_EPS 4306 �0.012 0.359 �1.277 �0.139 0.005 0.130 1.244
RPL 4306 0.369 0.469 �0.778 0.093 0.274 0.541 2.252



Table 3
Regression results for Hypothesis 1.

(1) (2) (3) (4) (5) (6)
Variables Fr_EPS1 Fr_EPS2 Fr_EPS1 Fr_EPS2 Fr_EPS1 Fr_EPS2

NRC_PS 0.0674*** 0.0548**

(3.15) (2.27)
POS_NRC 0.0684*** 0.0660***

(3.12) (2.67)
NEG_NRC 0.0296 �0.3817*

(0.15) (�1.76)
Scope 0.1328 0.2718***

(1.55) (2.87)
Govern 0.0442 0.0265

(1.08) (0.58)
Other 0.0306 �0.0147

(1.16) (�0.48)
DA �0.0344 �0.0668** �0.0340 �0.0630** �0.0272 �0.0557*

(�1.29) (�2.23) (�1.27) (�2.10) (�1.02) (�1.85)
Size �0.0054*** �0.0023 �0.0054*** �0.0026 �0.0050** �0.0018

(�2.58) (�0.98) (�2.59) (�1.11) (�2.41) (�0.78)
Growth 0.0002** 0.0004*** 0.0002** 0.0004*** 0.0002** 0.0003***

(2.54) (3.88) (2.54) (3.94) (2.39) (3.71)
Fundhold 0.0001 0.0002 0.0001 0.0002 0.0001 0.0002

(0.64) (0.82) (0.65) (0.90) (0.65) (0.83)
P/B 0.0007 0.0019 0.0007 0.0018 0.0006 0.0018

(0.57) (1.40) (0.57) (1.33) (0.52) (1.34)
Risk �0.0088* 0.0007 �0.0089* 0.0001 �0.0084* 0.0016

(�1.74) (0.13) (�1.75) (0.01) (�1.65) (0.27)
CHG_EPS 0.0294*** 0.0246*** 0.0294*** 0.0246*** 0.0314*** 0.0263***

(4.53) (3.40) (4.53) (3.39) (4.84) (3.62)
RPL 0.0140*** 0.0148** 0.0139*** 0.0138** 0.0124** 0.0126**

(2.61) (2.49) (2.59) (2.33) (2.30) (2.12)
Constant 0.0959 0.0211 00963* 0.0278 0.0892 0.0115

(1.72) (3.33) (1.73) (0.44) (1.60) (0.18)

Year Control Control Control Control Control Control
Industry Control Control Control Control Control Control
N 4306 3909 4306 3909 4306 3909
R-squared 0.042 0.064 0.042 0.065 0.041 0.065
F 6.30 8.89 6.09 8.75 5.74 8.45

t-statistics in parentheses.
*** p < .01.
** p < .05.
* p < .1.
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Columns (1) and (2) of Table 3 show that the coefficient of NRC_PS is positive and significant at the 1%
(5%) level when the dependent variable is analysts’ one-year (two-year) earnings forecast revision. This indi-
cates that non-recurring items have value relevance and affect analysts’ earnings forecast revision. The higher
the volume of non-recurring items, the greater the likelihood and degree of analyst earnings forecast revision,
which supports Hypothesis 1b. As control variables, the coefficient of Size (Risk) is negative and significant at
the 1% (10%) level when the dependent variable is Fr_EPS1. It is not significant when the dependent variable is
Fr_EPS2, which suggests that analysts will revise one-year earnings forecasts downward with the increase in
Size (Risk), but will not revise two-year earnings forecasts. The coefficients of Growth, CHG_EPS and RPL
are significantly positive, which indicates that analysts will pay special attention to sales growth, changes in
profitability and recurring items and revise their one-year (two-year) earnings forecast accordingly. The revi-
sion will be greater with the increase in Growth, CHG_EPS and RPL. The coefficient of DA is significantly
negative if the dependent variable is Fr_EPS2 but not significant if the dependent variable is Fr_EPS1, indi-
cating that analysts will revise two-year earnings forecasts downward but will not revise the one-year earnings
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forecast. The coefficients of P/B and Fundhold are not significant, which indicates that analysts will not revise
earnings forecasts with changes in P/B ratio or Fundhold.

Columns (3) and (4) show that the coefficient of POS_NRC is positive (significant at 1%), meaning that
analysts will revise earnings forecasts as non-recurring gains increase. However, the coefficient of NEG_NRC
is not significant when the dependent variable is Fr_EPS1, indicating that the revision is asymmetric in one-
year earnings forecasts. The coefficient of NEG_NRC is negative (significant at 10%) if the dependent variable
is Fr_EPS2, which indicates that non-recurring items could be a means for earnings management. When the
company uses non-recurring items to lower earnings, analysts will see through this manipulation and revise
earnings forecasts for the second year.

In the columns (5) and (6) of Table 3, only the coefficient of Scope is positive (significant at 1%), which
indicates that Scope, Govern and Other are non-recurring items with different information implications,
and affect analysts’ earnings forecasts differently. Analysts focus on items 5, item 9 and item 12, which are
non-recurring items resulting from changes in the business scope. Those caused by changes in government
policies and other contingent, one-off items will not significantly influence analysts’ revision.

To sum up, analysts mainly care about items 5, 9 and 12. Specifically, item 5 of non-recurring items is the
difference between the investment cost of obtaining subsidiary incorporation, affiliated businesses and joint
ventures and the gains generated from the fair value of identifiable net assets in the invested company. Item
9 is the profits or losses of restructuring. Item 12 is current profits and losses of a subsidiary generated by busi-
Table 4
Regression results for Hypothesis 2.

(1) (2)
Variables Fr_EPS1 Fr_EPS2

NRC_PS 0.0903*** 0.0997***

(3.79) (3.75)
N2P �0.0205* 0.0104

(�1.93) (0.82)
NRC_PS*N2P �0.0220 �0.1521***

(�0.64) (�3.79)
DA �0.0334 �0.0663**

(�1.25) (�2.21)
Size �0.0050** �0.0020

(�2.39) (�0.84)
Growth 0.0002** 0.0003***

(2.33) (3.68)
Fundhold 0.0001 0.0002

(0.52) (0.87)
P/B 0.0009 0.0020

(0.73) (1.52)
Risk �0.0085* 0.0009

(�1.68) (0.15)
CHG_EPS 0.0313*** 0.0281***

(4.78) (3.86)
RPL 0.0102* 0.0102*

(1.85) (1.68)
Constant 0.0884 0.0133

(1.59) (0.21)

Year Control Control
Industry Control Control
N 4306 3909
Adjusted R-squared 0.044 0.068
F 6.16 8.90

t-statistics in parentheses.
*** p < .01.
** p < .05.
* p < .1.
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ness combination under common control from the beginning of the fiscal year to the merger date. The items
above are usually caused by changes in a company’s business operating scope. Compared to non-recurring
items caused by political reasons or other contingent events, the items above draw much more attention from
analysts.

Table 4 shows the empirical results from the examination of Hypothesis 2. The coefficient of the interaction
NRC_PS*N2P is not significant in the first column but is significant at 1% level in the second column. This
indicates that when companies use non-recurring items to turn losses into gains, analysts can see through this
manipulation and then revise the forecasts downward, which is mainly reflected in analysts’ two-year earnings
forecast revision. When the dependent variable is Fr_EPS2, the sum of the coefficient of NRC_PS and that of
NRC_PS*N2P is negative, which indicates that analysts will consider it as a bad performance signal and revise
the forecasts downward if there is a comparative likelihood that management uses non-recurring items to turn
losses into gains.
5. Conclusion

Decision usefulness is an important feature of accounting information. The question of whether decision
makers can use accounting information to judge revision is an important measure of the quality of that infor-
mation. Non-recurring items are an important part of accounting information. In a context of continuous
reform and perfection of regulations and requirements on the disclosure of non-recurring items, this paper
explores the effect of non-recurring items on statement users and specific expected changes. This knowledge
can enhance discussions on decision usefulness, improve information disclosure and promote a healthy devel-
opment of capital market.

Prior literature on non-recurring items focuses on earnings management, value relevance and so on. No
consensus has been reached on whether non-recurring items incorporate information and how they influence
financial statement users. However, we do not use stock price to examine the value relevance of non-recurring
items. Due to the characteristics of non-recurring items, there is inevitably a large amount of noise, making it
difficult for us to test whether non-recurring items provide incremental information. This paper tries to avoid
pricing noise in the stock market and directly examines the effect of disclosing non-recurring items on eco-
nomic behavior of certain information users, analyzing the relevance between analysts’ earnings forecast revi-
sion and the information provided by non-recurring items.

Using the sample of A-share listed companies in the Shenzhen and Shanghai stock markets between 2009
and 2013, this paper discusses the direction, magnitude and range of analysts’ earnings forecast revision upon
disclosure of non-recurring items. Empirical results show that analysts revise earnings forecasts according to
the disclosure of non-recurring items in the annual report, but the revision is asymmetric. Analysts revise earn-
ings forecasts upward when net non-recurring profits occur, and the revision increases with the amount of net
non-recurring gains. However, they will not revise earnings forecast downward when net non-recurring losses
occur. This indicates that non-recurring items incorporate information increment. Moreover, analysts tend to
be optimistic. They tend to revise their forecasts as a result of good news and respond less to bad news. In
addition, this paper discovers that analysts will only revise earnings forecasts according to non-recurring items
due to change in company business scope, which means that only those non-recurring items that can cause
long-term business changes will influence financial statement users’ decisions. Analysts will not revise earnings
forecast for occasional, one-off items that do not provide long-term business information for the future. Ana-
lysts can also see through the ways that management turn losses into gains by manipulating non-recurring
items, and accordingly revise their forecasts downward.

This paper indicates that non-recurring items incorporate information on future earnings, which will affect
statement users’ judgment of firm value. Furthermore, non-recurring items from different sources provide dif-
ferent levels of incremental information. As key players in the information intermediary, analysts are able to
interpret information on non-recurring items in financial statements. Full disclosure of non-recurring items
can improve the quality of corporate financial reporting and help capital market investors to make decisions.
Our research has reference value for regulators and investors. Disclosure of non-recurring items should be bet-
ter regulated, especially the disclosure of non-recurring items that reflect companies’ normal business. This is
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of great importance if we are to improve China’s information disclosure system, curb earnings manipulation
by management, protect the interests of investors and promote healthy capital market development.
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