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Perceptions of users and preparers towards
corporate internet reporting: Evidence from an
emerging market

Ahmed Hassan Ahmed?, Mohamed E. Elmaghrabi?, Omar Ali Alhassoon® and Ahmed Diab**

Abstract: This study investigates the perceptions of users and preparers of corpo-
rate financial information on Corporate Internet Reporting (CIR) practices adopted
by firms listed on the Egyptian Exchange (EGX). Theoretically, this study employs

a decision-usefulness theoretical framework. Methodologically, a survey was con-
ducted using a questionnaire to gather opinions on internet infrastructure, using the
Internet for disclosure reasons in Egypt, and the qualitative attributes of beneficial
accounting information. The findings show that most of the participants were
satisfied with the investigated issues, but there were significant differences in
opinions among respondent groups regarding the security and privacy of internet
dissemination. The participants regarded hard-copy annual reports as the primary
source of corporate financial disclosure in Egypt, and CIR practices were seen as
complementary to hard-copy reports. Additionally, the study found that CIR could
improve the quality of accounting information according to the IASB Framework,
except for verifiability. The study’s findings hold potential significance for Egyptian
regulators and standard-setters responsible for supporting accounting standards
applicable to internet disclosures. Disseminating knowledge about CIR practices to
concerned groups, such as investors, academicians, regulators, standard-setters,
and business organizations, is crucial, given the lack of research into the views of
concerned groups regarding CIR practices. The current research seeks to fill this
limitation by eliciting responses from users and preparers in Egypt.
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1. Introduction

The significance of corporate disclosure stems from its benefits to interested parties (Wallman,
1995). Accounting standard-setters in the U.S., UK., and other countries emphasized for the past
three decades or so that financial information should have specific principal attributes to be
valuable for decision-making purposes. Corporate financial reports, like financial statements,
footnotes, management discussion and analysis, and other regulatory requirements, represent
the primary medium for organizations to convey information about their economic and financial
position to external stakeholders (Healy & Palepu, 2001). However, the fast-paced changes occur-
ring in the international business context have rendered traditional paper-based financial reporting
increasingly outdated, thereby reducing their relevance and usefulness in facilitating decision-
making processes (Ahmed et al., 2018; Ashbaugh et al., 1999; Debreceny et al., 2002), particularly
given the growing dispersion of geographic investors. This global change has directed our attention
to the importance of Corporate Internet Reporting (CIR). Debreceny et al. (2002) argued that CIR
provides more flexible and interactive presentation options which are not feasible in traditional
paper-based reporting, like direct access to corporate databases and the incorporation of multi-
media elements. In the same vein, Kroon et al. (2021) suggest that the Internet revolution has
changed the flow of accounting and auditing information to different stakeholders. Consequently,
the traditional paper-based reporting model is expected to continue its shift toward CIR (O’Kelly,
2000).

The loss of trust in capital markets resulting from corporate scandals like Enron, and WorldCom
has prompted stakeholders to demand improvements in disclosure practices (Ahmed et al., 2017;
Turrent & Ariza, 2012). To restore faith in corporate reporting, there was a global movement to
address corporate governance concerns, resulting in detailed regulations and codes being issued
by international regulators and standard-setters (Ahmed et al., 2017, 2018; Hajawiyah et al., 2020;
Ntim et al., 2013; Turrent & Ariza, 2012). Effective communication with shareholders and other
stakeholders has become an essential aspect of good governance in this context (Institute of
Chartered Accountants of England and Wales, 1998).

The attributes of corporate information made available through firms’ websites, including its
depth, immediacy, interactivity, accessibility, and borderless nature, align well with the criticisms
of the present business reporting model (Beattie & Pratt, 2003). The internet presents an oppor-
tunity to implement the necessary changes by exploiting its communication capabilities (Institute
of Chartered Accountants of England and Wales, 1998). In addition, the internet is seen as
a critical tool for fostering the evolution and transformation of business reporting (Ahmed et al,,
2018; Kroon et al., 2021Larrdn & Giner, 2002; O. H. Abdelsalam et al., 2007). Beattie (1999)
asserted that disseminating corporate information through the internet could improve accessibility
for all interested parties.

Over the last few years, the dramatic rise in internet users worldwide has facilitated a transition
to a web-based reporting model. In 1995, the global number of internet users was only 44 million.
However, by December 2021, this number had soared to over 5.4 billion, representing over two-
thirds of the world’s population (Internet World Stats, 2022). This increase aligns with the findings
of Hindi and Rich (2010), who established that the internet is one of the most commonly used
sources of information for investors. Along with the increase in supplying web-based investor
relations information, corporate users’ requirement for CIR has also grown (Debreceny et al., 2001).

The argument is that traditional paper-based annual reports cannot cater to the diverse
requirements of different stakeholders (Cascino et al, 2014; Institute of Chartered
Accountants of England and Wales, 2004). In contrast, CIR allows stakeholders to access the
information they need effectively (Institute of Chartered Accountants of England and Wales,

Page 2 of 21



Ahmed et al., Cogent Business & Management (2023), 10: 2209976 O;K-: cogent P b us | Nness & mana ge me nt

https://doi.org/10.1080/23311975.2023.2209976

2004) and enables firms to present a customized information menu to various decision-makers
(Ashbaugh et al., 1999). Moreover, CIR can move beyond a uniform approach and provide
customized reporting options to cater to the requirements of a varied range of users
(Rowbottom & Lymer, 2009b). In other words, using the internet for information presentation
enhances the promptness and ease of understanding of data displayed on firms’ websites
(Debreceny et al., 2002). Overall, CIR can improve the quality of financial disclosure and increase
its benefit (Debreceny et al., 2002). As Debreceny et al. (2002) noted, disclosure on the internet
holds considerable importance for regulators of securities, setters of accounting standards, and
the wider accounting community.

Despite the growing recent demand for CIR worldwide, our observation of the literature reveals
that most studies suggest an increasing tendency to adopt the internet as a medium for reporting,
particularly in contexts with well-established stock markets (Ashbaugh et al., 1999; Beattie & Pratt,
2003; Lymer, 1999; O. Abdelsalam & El-masry, 2008), with minimal attention paid to emerging
markets (Hasan & Taha Islam, 2021; Nassir Zadeh et al., 2018; Waweru et al., 2019). Besides, few
researchers have gone beyond describing CIR practices to reveal the opinions of concerned user
groups (AbuGhazaleh et al., 2012). Considering the above, this research examines the views of
financial information users and preparers regarding CIR practices and how these practices impact
the qualitative attributes of accounting information of firms listed on the Egyptian Exchange (EGX).
In particular, this study is seeking to answer two main research questions: (1) How do corporate
information users and preparers perceive the quality of CIR in Egyptian listed companies, and (2)
what impact does it have on the usefulness of corporate information?

The results, which stem from analysing several questionnaires completed by financial analysts,
private investors, and company officials, suggest that respondents generally hold a favourable
view of CIR’s capacity to enhance the quality of corporate reporting. However, the discrepancy in
perceptions persists between professional users and corporate respondents, with the former being
more concerned regarding accessibility benefits, suggesting that annual reports in hard copy
format in the Egyptian market are still the principal source of disclosure in Egypt.

Consequently, the current paper seeks to make the following contributions to the existing
literature. First, the present research brings new evidence from an emerging market, which
enlightens our understanding of how CIR practices are being perceived by different parties in
this kind of market. Second, this research extends the few previous studies that have gone beyond
describing corporate internet reporting practices by examining the opinions of concerned groups
(AbuGhazaleh et al., 2012; Al-Htaybat et al., 2011). This is important because most CIR previous
research has presented a descriptive account of corporate practices. By examining the view of
users and preparers on CIR in the Egyptian market, we can reveal how CIR can be beneficial
concerning decision-making needs in developing countries. Finally, the insights gathered from the
participants of this study hold potential significance for standard-setters and regulatory authorities
in Egypt who are responsible for developing accounting standards applicable to disclosures made
on the internet.

Following this introduction, the remainder of the paper proceeds as follows. A background of the
study context is present in Section 2. The theoretical foundation and the extant literature are
outlined in Sections 3 and 4, respectively. The data collection process is outlined in Section 5. The
findings are presented in Section 6, while Section 7 concludes the paper.

2. A background

Egypt is chosen as a representative of emerging economies due to its significant influence on other
Middle Eastern countries, and its strong historical relationship with wealthy nations. Further, Egypt
has experienced dramatic internet usage growth in recent years. This growth is relevant as
corporate users anticipate more information to be available online where internet penetration is
higher. This growth was considered vital because, in the aftermath of the Arab Spring uprising, the
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Egyptian economy encountered numerous challenges that necessitated the provision of detailed
and timely information to attract foreign investment, making CIR practices crucial in the economic
reconstruction process. Moreover, Egypt’s selection as the empirical site for this study is notable
due to the requirement of listed firms by the Egyptian Financial Supervisory Authority (EFSA) to
establish an online presence and engage in CIR practices vigorously (Ahmed et al,, 2017). This
requirement provides evidence of how the country’s officials considering CIR’s value seriously
(EFSA, 2019). Moreover, this decision could be viewed as a significant step by the government of
Egypt toward revealing the financial position of firms listed on the EGX, which might decrease
foreign investors’ uncertainty regarding these firms’ financial stability, considering the prevailing
situation in the MENA region and Egypt in particular. Statistics indicate that almost 80% of EGX-
listed firms are currently engaging in CIR practices, to achieve 100% by the end of 2019 (The
Egyptian Exchange, 2018), as opposed to merely 42.7% in 2011 (Ahmed, 2013). Finally, it is noticed
that most previous research on CIR in Egypt is descriptive in nature (Ahmed et al., 2017; Aly et al.,
2010; Desoky, 2009; Ezat & El-Masry, 2008). Thus, we are motivated in this study to analyse the
views of concerned parties to address how CIR is used and perceived to be beneficial in this
developing African market. Thus, Egypt offers an exceptional business setting to investigate the
internet’s usefulness as a disclosure channel.

3. Theoretical framework

In 2010, the IFRS Framework, also known as the “Conceptual Framework for Financial Reporting,”
was released by the IASB, setting out the principal goal of financial reporting to offer valuable
information for “present and potential investors, lenders, and other creditors” (IASB, 2010, p.9). To
accomplish this goal, the IASB instituted a system of classification that categorized relevance and
faithful representation as the “fundamental qualitative characteristics” of financial information,
while comparability, verifiability, timeliness, and understandability were designated as “enhancing
qualitative characteristics” (see Alduais et al., 2023; Alsmady, 2022).

According to the decision usefulness theory, presenting useful accounting information as per
IASB (2010) may provide advantages to various users concerning enhancing the faithful represen-
tation of corporate financial information and the value relevance of this information, for example
(Ahmed et al., 2015). This, in turn, can guide and support the users’ various decisions (Debreceny
et al.,, 2002; Rowbottom & Lymer, 2009a). From this perspective, firms’ websites may, thus, provide
effective inputs for the users’ economic decisions, allowing them to consider historical, current and
forthcoming events. Moreover, the internet can provide firms with “the ability to disseminate new
information nearly instantaneously to a worldwide audience” (Barac, 2004, p. 9). Hence, it is vital
to address if and how internet-based reporting can contribute to having timely financial informa-
tion and support the relevance of this information.

Building on previous research on the characteristics of accounting information (Smith & Pierce,
2005; Budisusetyo and Almilia, 2008), the present research utilizes the essential and enhancing
qualitative characteristics of accounting information as the key study framework to assess the
utility of CIR. Specifically, this research examines the usefulness of CIR in Egypt based on the
aforementioned characteristics.

4, Literature review

In recent years, academic and professional studies investigating CIR practices worldwide have
gained momentum (Ahmed et al,, 2017, 2018; Ahmed, 2013; Davis et al., 2003; Ettredge et al,,
2002; FASB, 2000; Hasan & Taha Islam, 2021; Hindi & Rich, 2010; Hussein & Nounou, 2022; Kelton
& Yang, 2008; Louwers et al., 1996; Nassir Zadeh et al., 2018; Waweru et al,, 2019). The main
objective of this previous is to identify how CIR is utilized in particular countries, with a greater
emphasis on the perspectives of information providers (supply-side) rather than information users
(demand-side). The existing CIR literature implies a rising trend of adopting the internet as
a reporting channel, particularly in countries with well-established stock markets.
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Yet, only a few researchers have gone beyond describing CIR practices to investigate the
opinions of concerned parties. These studies aim to understand the concerns of information
users regarding CIR practices. For instance, Beattie and Pratt (2003) in the UK studied the
opinions of various groups, including preparers, auditors, and users, about new practices and
changes. They found that online reporting characteristics such as navigation and search aids to
be moderately beneficial. They also observed that the perceptions of expert and non-expert users
were comparable, but there were notable variances in the perceptions of preparers and users,
with auditors holding an intermediate position. Gowthorpe (2004) investigated how companies’
officials viewed the use of CIR practices and found that the decision to adopt CIR practices is
typically made at a top managerial level with, however, little if any input from users. Thus, there
is a missed opportunity for improved communication. Due to the lack of user participation, they
may perceive CIR as only another one-sided reporting practice, which may lead to the inability of
firms to create value for their communications. Boubaker et al. (2011) reported that CIR was
utilized to disseminate already existing, rather than timely, (voluntary) information or corporate
disclosures.

In the context of emerging markets, Al-Htaybat et al. (2011) utilized a survey to understand how
Jordanian users perceive usefulness and ease of use of CIR practices. They reported that Jordanian
users find CIR usable and accessible, but still prefer traditional annual reports. The users, however,
showed concerns about the cost of accessing information online. Additionally, AbuGhazaleh et al.
(2012) explored the factors influencing the decision to establish a website using a sample of
Jordanian firms. The researchers identified that the most common factors affecting the decision-
making process were the extent and nature of competition in the market, the compatibility of the
website with the firm’s requirements, the requirement to access new markets, investors, and
customers, and the support from top management. Furthermore, the study revealed that the
absence of competition in the market was the main reason for companies not having a website.
Likewise, Yassin (2017) investigated the determinants of CIR by focusing on Jordanian companies.
He found that companies’ governance mechanisms, including board size and separation of CEO
and chairman roles, were positively associated with CIR. However, they found board independence
to be negatively associated with CIR. Such a finding is supported by AbuGhazaleh et al. (2012) who
found that companies engage in CIR practices when backed by a CEO/Chairman level support. Such
discrepancies in the views of users (on the demand side) and preparers (on the supply side) give
rise to our investigation of CIR’s use in Egypt, as discussed below.

4.1. Literature on CIR in Egypt

Prior literature on CIR in Egypt can be clustered into two groups. The first concerns empirical
research that investigate the association between CIR and firm characteristics (Ahmed et al., 2017;
Aly et al., 2010; Hussein & Nounou, 2022), corporate governance (Ezat & El-Masry, 2008; Samaha
et al,, 2012), and market value (Ahmed et al., 2015; Hussein & Nounou, 2022). The other group
concerns descriptive studies that use content analysis to portray the current state of CIR (Ahmed
et al.,, 2017) or to compare the CIR situations before and after the last Egyptian revolution (Ahmed
et al., 2022). However, none of the existing research surveyed the perceptions of diverse CIR
preparers and users.

In particular, Aly et al. (2010) and Ahmed et al. (2017) reported contradictory results concerning
the relationship between CIR and firm characteristics such as profitability, leverage and liquidity.
Hussein and Nounou (2022) showed that CIR is associated with higher firm value. Moreover,
Ahmed et al. (2015) found a positive association between the extent of CIR use by Egyptian
firms and their value relevance. Similarly, Ahmed et al. (2018) reported that CIR was perceived
to enhance financial information relevance and aid in decision-making. Thus, it was concluded that
the executives of smaller listed companies might engage in CIR to achieve benefits such as higher
publicity and corporate value. However, little is known about whether CIR incorporates the vital
qualitative characteristics of financial information to the users and preparers.
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Table 1. Response Rate

Respondent Groups Distributed Returned Response Rate
Questionnaires Questionnaires

Users (U) Professional 120 77 64%
Users (P)
Private 80 42 52.5%
Investors (I)

Preparers (RC) 100 30 30%

Total 300 149 49.6%

From the previous discussion, it can be inferred that the literature on CIR in Egypt has mainly
been descriptive and concentrated on the supply side (e.g., Aly et al., 2010; Ezat & El-Masry, 2008;
Hussein & Nounou, 2022), neglecting the perspectives of stakeholders, even though accounting
regulators follow a decision-usefulness framework. To address this void, the present study inves-
tigates the perspectives of both financial information users and preparers on CIR practice and their
impact on the quality attributes of accounting information, for firms listed on the Egyptian Stock
Exchange (EGX). Hence, we aim to address two main research questions: (1) How do financial
information users and preparers perceive the quality of CIR in Egyptian listed companies, and (2)
what impact does it have on their decision-making process?

5. Methodology and research design

Data from the two main stakeholder groups, company officials (Preparers) and private investors
and professional users (i.e., users), were collected through questionnaires. The questionnaires used
a closed-ended format and included questions based on a thorough analysis of the disclosure and
CIR literature to identify pertinent issues. A total of 300 questionnaires were distributed, and 153
were received. Out of the received ones, four were found to be incomplete, resulting in a final
response rate of 49.6%. In particular, we received responses from 64% of targeted professional
users, 52.5% from private investors, and 30% from preparers, as shown in Table 1.

The questions were grounded in the decision-usefulness theory. This theoretical perspective
aligns with the decision-usefulness criterion reflected in the Egyptian Accounting Standards
(EAS) and the International Accounting Standards (IAS) on which they are based. Additionally,
the decision-usefulness framework is appropriate for investigating users’ and preparers’ percep-
tions of CIR practices (e.g., Ahmed, 2013; Al-Htaybat et al, 2011; Ashbaugh et al, 1999;
Gowthorpe, 2004), as reflected in the Behavioural Accounting Research (BAR) literature and
many key CIR studies. Respondents’ opinions were measured using a five-point Likert scale, and
153 out of 300 distributed questionnaires were returned, yielding an overall response rate of
49.6%. The Mann-Whitney test was used to identify differences between two populations, while
the Kruskal-Wallis test was used to determine differences between three or more populations. To
test the questionnaire survey results’ reliability, this study employed Cronbach’s alpha, which
generated acceptable internal consistency scores of 0.83, 0.86, and 0.72 for private investors,
professional users, and preparers, respectively.

6. Results and discussion

6.1. Descriptive results

6.1.1. Respondents’ backgrounds

The questionnaire’s initial part aimed to collect demographic information about the participants.
The findings show that most participants, consisting of 128 individuals (86%), were male, while the

remaining 21 (14%) were female. The respondents’ age range was diverse, ranging from less than
30years to over 60 years, indicating a broad spectrum of experience. All participants possessed
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a minimum of a degree-level education, with an additional six holding a post-graduate diploma, 20
possessing a postgraduate degree, and two individuals with a Ph.D. Concerning job roles, the
sample included investor relations directors, financial managers, financial accountants, manage-
ment accountants, accounting managers, IT managers, and financial analysts, totaling 30 com-
pany officials. The firms represented in the sample had market values fluctuating from L.E.
10 million to L.E. one billion, indicating a diverse range of organizational sizes.

6.1.2. Internet infrastructure in Egypt

The potential influence of reliable internet infrastructures on corporate engagement in CIR is
a pertinent issue. Consequently, the present study explores interested parties’ perceptions in this
area via a questionnaire survey. Table 1 provides a summary of the responses received from the
surveyed groups. The results indicate that, except for government control over internet activities,
all mean responses exceeded 3 (the midpoint), suggesting general satisfaction with the internet in
Egypt. Nevertheless, none of the means surpassed 4, reflecting a lack of complete satisfaction with
the service. The item with the highest mean response of 3.82 was the statement regarding the
“breadth of information available,” followed by “Ease of subscription” and “Reliability of the
service.” Notably, the means of the investors’ group (“I”) were less than 3 for several statements,
while the professional users generated means above 3 for all statements. Two statements, namely
security/privacy and government control, received an average score of less than 3 from the
reporting companies.

The findings of tests conducted to examine the significance of variances in respondents’ opi-
nions regarding satisfaction with the statements are also presented in Table 1. The Kruskal-Wallis
test showed a highly significant p-value for the statement concerning internet security and privacy.
Further analysis revealed that the reporting companies’ relatively low scores contributed to this
outcome. The Mann-Whitney test revealed that the mean scores of the users as a whole group
(“U”), private investors (“I”), and professional users (“P”) were significantly higher than those of the
reporting firms (“RC”). Table 2 provides the results of these tests. This outcome raises concerns, as
it implies that users have more confidence than is warranted in the reliability and privacy of the
information they access through the internet. Furthermore, the study findings show that there is
a notable distinction between the satisfaction levels of private investors and professional users
when it comes to the cost of the internet service, with the latter indicating higher satisfaction
levels. This result is not unexpected as professional users do not personally bear the cost of the
service.

6.1.3. Channels of corporate information in Egypt

The subsequent segment of the survey aimed to illuminate the significance attributed to substitute
sources of corporate information by diverse sets of users and preparers. To examine feasible
sources of disclosure, a summary of responses regarding ten suggested sources in the literature
was presented in Table 2. The table displays the collective mean values, indicating that the
respondents consider the hard copy annual report as the principal source of corporate disclosure,
with a mean score of 4.38. Given that listed firms in Egypt are legally obliged to promptly issue
hard copy annual reports, it is not unexpected that this outcome was observed. In this regard,
Weetman and Beattie (1999) emphasized that the annual report was the dominant corporate
information source for UK companies during an earlier period, and the current evidence indicates
that this also applies to Egypt.

EGX reports were found to follow the annual report as the second important source of corporate
information, aligning with expectations given that companies are legally obligated to provide the
EGX with any relevant corporate information prior to making it publicly available. The third rank in
terms of the mean score was assigned to newspapers, TV, and radio, as Egyptian-listed companies
are obligated to release their reports in two state newspapers daily. Financial analysts’ reports
ranked fourth in terms of the mean score. Despite being a legal obligation, Table 2 shows that
hard-copy interim reports received a relatively low ranking, landing in fifth place. This could be
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attributed to the fact that the EGX is still a developing market, and there may be limited recogni-
tion of the significance of this type of report.

However, interim hard copy reports were just ranked fifth, probably because the recognition of
their importance is still limited in Egypt, as a developing market. Corporate websites ranked sixth,
but their mean score was still above 4, suggesting that companies could use the Internet to
communicate with stakeholders more extensively. Direct interaction with the company was ranked
seventh, indicating that companies in Egypt may be reluctant to engage with stakeholders
(Dahawy & Conover, 2007).

Corporate information that can be found on third-party websites was ranked eighth, indicating
limited familiarity with these information channels. However, the mean score of 3.87 suggests that
this source of information is still perceived to have a role to play. Interestingly, “market rumors”
and “tips and advice from friends” were ranked as the least significant sources of corporate
information, despite their potential to play a crucial part in developing markets (e.g., Ming-Ling
et al., 2001).

According to Table 2, there are noticeable variations in opinions among different user groups in
Egypt about corporate information sources. Newspapers and EGX reports were considered by
private investors to be the top two sources, whereas market rumors were considered the least
important. Conversely, printed annual reports were prioritized by professional users as the principal
means of disclosure. Subsequently, newspapers and EGX reports, with advice from friends being
the least important. Reporting companies rated hard copy annual reports as the most significant
source, followed by hard copy interim reports and newspapers, in compliance with the legal
obligations for EGX constituents.

Statistical analysis (as reported in Table 3) reveals significant differences in opinion across user
groups and reporting companies for several corporate information sources. Specifically, in 62.5% of
cases, the Kruskal-Wallis test produced significant results, and in 5 instances, the Mann-Whitney
test detected material disparities between the reporting companies and their users. It is apparent
that the most significant differences were observed between the reporting firms and private
investors.

Interestingly, professional users ascribed greater emphasis on all sources, except for advice from
friends, compared to private investors. This pattern may indicate the tendency of private investors,
especially in emerging markets such as Egypt, to lack sophistication and overlook the significance
of comprehensive and diverse information when assessing investee firms. The findings also
suggest a significant disparity between the opinions of users and firms regarding the significance
of corporate websites as a means of reporting. Reporting companies, in particular, appear to
underestimate the potential of online resources as a means of disclosure compared to users
who have a favorable opinion of CIR practices and recognize the value of such initiatives.

Based on the findings of Table 3 indicates that firms listed on the EGX should be aware of the
importance of online reporting and the prospective advantages of CIR practices. It is argued that
the recent imposition of EFSA regulation requiring companies to create an online presence and
participate in CIR practices may enhance companies’ perceptions shortly (Ahmed et al., 2017).

6.2. Empirical results

6.2.1. The current and prospective advantages of CIR Practices

This part of the empirical findings addresses our first research question on the perception of users
and preparers of the most important and beneficial elements concerning engaging in CIR. Hence,
the perspectives on the advantages of CIR practices in Egypt are presented in the third section of
the survey. Table 3 contains a number of prospective benefits, derived from existing CIR literature,
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which serves as the foundation for queries in this regard. Findings show that the average response
score ranged from 4.53 to 4.07, signifying that respondents agreed that each proposed item
represents an advantage of CIR. In the UK context, Beattie and Pratt (2003) affirmed that firms
and users alike acknowledge the benefits of using the internet as a means to publish accounting
information (p. 156). The accessibility of corporate information exhibited a strong level of con-
sensus between participants, followed by timeliness. This evidence may be attributed to the notion
that advancements in information technology have eradicated physical boundaries based on
location, rendering information accessible to anyone, from anywhere and anytime, with
a computer and internet connectivity (Barac, 2004). Furthermore, it is asserted that publishing
financial information on the web provides a cost-effective and prompt platform that reaches
across the globe (Petravick & Gillett, 1996, p. 26). Conversely, the suggested value of obtaining
corporate information in more than one set of generally accepted accounting principles (GAAP) has
the least consensus on average among the surveyed groups. This outcome may be explained by
the notion that GAAP diversity is of great concern to foreign investors who are not part of the
current questionnaire. Although the variances were not substantially significant, the group mean
values reported in Table 4 suggest that user groups (P) and (I) exhibited the greatest consensus
level about the accessibility matter. Individual investors displayed a minimalistic agreement about
access to corporate information in various presentational forms. This could be the case because
individual investors, in emerging economies, such as Egypt, may not possess the expertise needed
to entirely perceive the awaited benefits of CIR. The lowest mean score (3.83) in Table 4 was
recorded for the possibility of presenting corporate information using multiple sets of GAAPs,
indicating that company officials were not in strong agreement with this approach. This could be
because only a small proportion of Egyptian listed firms are traded in foreign markets and have
a lower level of interaction with foreign investors, as reported by EGX in 2012.

Statistical analysis findings on the reported gains of CIR practices are presented in Table 4. The
findings of the Kruskal-Wallis test indicate the nonexistence of notable variations in the respon-
dents’ perceptions regarding these benefits, as all p-values were higher than 5%. This suggests
that the various user groups surveyed shared similar perceptions of the benefits of CIR.

However, Mann-Whitney test results showed one material difference in the consensus level
between two groups, namely group (P) and group (RC). Group (P) exhibited a larger consensus
than group (RC) about the accessibility of corporate information available through firms’ web
pages, with an average score of 4.66. This supports the notion that professional users prioritize
accessibility to information when making decisions.

6.2.2. CIR practices and their impacts on the qualitative characteristics of accounting
information

This part of the empirical findings addresses our second research question on the perception of
users/preparers regarding the implications of CIR for the quality of accounting information and
how CIR can guide corporate decision-making. Hence, this questionnaire section investigates
the participants’ views about the potential effects of CIR practices on specific financial infor-
mation qualitative attributes in Egypt. Table 5 comprises three panels, where Panel
A investigates the role of CIR, in contrast to printed reports, Panel B presents two statements
related to fundamental characteristics in the IASB’s conceptual framework, and Panel
C provides four statements related to enhancing characteristics. It was found that all respon-
dent groups regarded CIR as a supplementary tool and not a replacement for printed annual
reports, as revealed by the higher average score for statement 1 compared to statement 2 in
Table 5. This finding confirms the prediction of Jones and Xiao (2004) that CIR practices are
unlikely to fully replace hard copy reports shortly. Likewise, Larran and Giner (2002) indicated
that the primary function of CIR is to supplement traditional reporting practices, while also
acknowledging its potential to replace them in the future. The Internet provides new opportu-
nities for companies to complement, substitute, and enhance traditional forms of communica-
tion with stakeholders and investors (Marston and Polei, 2004, p. 286).
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Based on the data presented in Table 4, the participants’ perception of CIR practices is that they
positively affect the qualitative characteristics of financial information. In particular, the means of
3.91 and 3.95 indicate that CIR is perceived by respondents to have a positive effect on both of
these characteristics, which is consistent with the argument presented by Smith and Pierce (2005)
regarding the benefits of internet technology in enhancing the relevance and timeliness of busi-
ness information. The findings also reveal that the comparability benefit of CIR was most strongly
recognized by respondents, with a mean response of 4.10 across the sample. This result supports
the idea that CIR allows companies to publish various financial and non-financial information in
different formats, thus improving the ability of concerned parties to contrast performance over
time and across different contexts before making investment decisions. This assertion is supported
by Budisusetyo and Almilia (2008), who suggest that CIR provides better data extraction, auto-
matic contrasts, and analyses tools.

In contrast, the least degree of agreement (with a mean score of 3.88) was observed about the
verifiability benefit of CIR. This outcome is not unexpected as CIR in Egypt is not mandatory yet,
where firms can voluntarily decide what to disclose on their websites. Scholars such as Hodge
(2001) and Xiao et al. (2004) have previously raised concerns about the reliability of information
released on firms’ websites due to the lack of obvious limits between audited and unaudited
information and the insufficient internet security. Additionally, Mohamed et al. (2009) noted that
firms utilizing CIR practices may not have complete control over the information released on their
websites. Unsecured information might be downloaded, modified, and distributed through third-
party websites, and Internet chat rooms. Furthermore, Ashbaugh et al. (1999) argued that as IFRS
expands the domain of corporate reporting, the problems related to unreliable information enter-
ing the market upsurge. Thus, the lower confidence in CIR’s ability to improve reliability in Egypt
can be considered a justifiable finding.

The current investigation probes the possible influence of CIR attempts in Egypt on the time-
liness and understandability of accounting information. The study findings, with average scores of
3.95 and 3.96, in sequence, corroborate the respondents’ perception regarding CIR’s positive effect
on both these qualitative characteristics of financial disclosures. This result aligns with earlier
research by Louwers et al. (1996), which predicted that using web technology as a communication
channel could be leveraged to aid in enhancing corporate information understandability. Similarly,
FASB (2000) advocated that the internet’s various presentational formats can enhance the read-
ability, accessibility, and understandability of accounting information, thereby providing greater
transparency in disclosures. Additionally, Debreceny et al. (2002) pointed out that CIR practices
can “enhance the qualitative characteristics of disclosure” (p. 376), enhancing the value of the
disclosure. Internet technology regularly enables larger relevance and timeliness of financial
information (Smith & Pierce, 2005, p. 47). In this regard, Bonsén and Escobar (2006) contended
that CIR can improve comparability, relevance, completeness, and clarity of corporate information.

Upon examining the Kruskal-Wallis statistics in Panel A of Table 5, it is evident that the only
noteworthy distinctions in the respondents’ opinions pertain to the statement that CIR can sub-
stitute hard-copy reports. Subsequent analyses of this matter imply that the reporting companies
(RC) generating a relatively low mean score of 2.80 are the main contributor to the Kruskal-Wallis
finding. The Mann-Whitney test results indicate a substantial disparity between groups (U) and
(RC), with the former demonstrating larger support. Further breakdown of the user group indicates
that the noteworthy discrepancy with firms’ opinions is limited to the professional user category.
Therefore, the finding proposes that those in the latter group might be more amenable to ongoing
efforts to expand CIR in Egypt, while firms with just mean score below 3 in Table 5 may require
further convincing.
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6.3. Additional analysis

6.3.1. Reasons for engaging in CIR practices

We identified a set of possible reasons from the present literature on CIR, as shown in Table 6. As
the findings reported in the table show, “the need to offer an image of modernity” was perceived
as the most important reason by the preparers, followed by the need to present corporate financial
information. The finding implies the aspiration of Egyptian listed firms to keep track of advanced
technologies and benefit from the Internet as a vital communication mechanism. However, this
finding conveys the restricted nature of CIR practices among Egyptian listed firms, where a few
firms engage vigorously in this kind of practice.

6.3.2. The economic consequences of CIR practices

Table 7 details two statements that were included in the survey concerning the economic con-
sequences of CIR practices. The findings show that participants agree with the mentioned eco-
nomic consequences of CIR practices; although the means (3.35 and 3.48 for cost of capital and
price impacts, respectively) do not indicate a vast support. The p-values from the Kruskal-Wallis
and the Mann-Whitney tests reveal no significant difference in the perceptions of respondent
groups regarding the economic consequences. This outcome is consistent with the emerging
nature of the Egyptian Stock Exchange, where the economic impacts of CIR practices are not as
high as in developed markets.

7. Summary and conclusion

The present study presents the results of a comprehensive survey investigating the attitudes of
preparers and users toward CIR practices employed by firms listed on the Egyptian Exchange.
Besides, we investigated those respondents’ perceptions regarding the influence of CIR prac-
tices on the qualitative attributes of financial information in Egypt. The findings indicate that
respondents generally hold a favourable view of CIR’s capacity to enhance the quality of
corporate reporting. Nevertheless, there are marked disparities in views between participant
groups regarding security and privacy, with firms evincing greater apprehension than users.
Among users, the private investors are considerably less satisfied than professional investors
with internet costs.

Our findings indicate that annual reports in hard copy format are still regarded as the principal
source of disclosure in Egypt, with company websites ranking sixth. Nonetheless, substantial
variances among specific groups of participants indicate that EGX-listed firms may not have fully
appreciated the significance of online disclosure for professional users in particular. Respondents
recognize several benefits accruing from CIR practices, including improved accessibility. However,
a discrepancy in views persists between professional users and corporate respondents, with the
former being more concerned about accessibility benefits. Finally, the results reveal that partici-
pants see CIR to have a noticeable positive influence on the qualitative attributes of financial
information, except for verifiability, as set out in the IASB Framework, which is supported by both
users and reporting firms. These findings suggest that CIR, as used in Egypt, is viewed by the
respondents as a complement, rather than an alternative, to hard-copy annual reports.

The present research contributes to the literature by bringing evidence from an emerging
market, which enlightens our understanding of how CIR practices are being viewed by different
parties in this kind of market. Further, this research extends the few previous studies that have
gone beyond describing corporate internet reporting practices by examining the opinions of
concerned groups (AbuGhazaleh et al., 2012; Al-Htaybat et al., 2011). Most of the literature focused
on the supply of accounting information, presenting a descriptive account of firms’ practices.
Hence, it was vital to investigate the views of users and prepares of CIR practices for a fuller
understanding of these practices and their consequences.
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By doing so, these studies’ findings can provide beneficial insights to Egyptian regulatory bodies
and standard-setters that can guide them in enhancing accounting standards relevant to web-
based disclosures. Moreover, the present findings can benefit preparers of CIR by helping them
develop effective websites and engage actively in CIR. Further, these findings can motivate other
developing contexts that still adopt CIR voluntarily to transform to the mandatory adoption.

However, it is critical to note that the views gathered from the questionnaires may not be
generalizable to all stakeholders’ groups, given the limited sample size of around 150 participants.
Therefore, we should interpret this study results with caution without systematic generalizations.
Nonetheless, the decision to focus on the perceptions of financial analysts, private investors, and
firm officials was based on the researchers’ view that these groups possess relevant knowledge
and are directly influenced by the subject under investigation.

Future studies can investigate the perceptions of other users of corporate information, like
institutional investors, regulators, and standard-setters. This would provide a broader perspective
and deeper understanding of the underlying issue. Additionally, future research could address the
association between governance practices and CIR and if/fhow auditors can assure CIR integrity
and reliability. Such studies would contribute to a more comprehensive understanding of the
influence of CIR on the financial reporting quality.
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